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Branding is what 
people say about 
you when you're 
not in the room







Ikea

• Sourced close to 50% of its wood from sustainable foresters

• 100 % of its cotton from farms that meet the Better Cotton 
standards

• More than 700,000 solar panels powering its stores

• Net energy exporter



Imagine ….
A few months/ years from now, your 
brand is on the front page news for 
achieving greatness…..



What would the headline say?



Brand 
Promise

A value or experience a 
company’s customers can 
expect to receive every single 
time they interact with you 





More fashion choices that are 
good for people, the planet and 

your wallet



Marketing 
materials

Business logo

Brochures

Packaging 

Letterhead

Business cards 

Advertisements





Who is talking 
about me?



Creating a Marketing Narrative





Messaging Matrix



Blog Website Facebook PR

Content Format/Message

Education

Solutions

Conversion

Culture

Hiring



“We suggest focusing on ensuring you’re offering the best 
content you can. That’s what our algorithms seek to reward”

Google August 2019



Green Content



Footprint

Concerns a business’s own emissions, either caused directly 
through its own operations or indirectly through its use of non-
renewable energy and motorized transport. 



https://fetzervineyards.com/impact/






Tail Print

Reduction of emissions consumed by suppliers in the creation of 
goods and services used by a company ( Upstream)







Farmers

• Plant indigenous trees & teach conservation farming methods.

• Improves the livelihoods of farmers and helps them both adapt 
to and mitigate the effects of climate change. 

• The programme has generated verified emissions reductions, 
which makes its Yorkshire Tea and Taylors Coffee carbon-
neutral products.







Handprint

Refers to emissions consumed downstream by customers 
through their use of a company’s goods or services.





Newsprint

How companies communicate about climate change to the wider 
world, making it one of the most exciting and relevant imprints for 
brands. 



Brilliant Marketing



Brilliant marketing

• They provoke thought.

• They demonstrate a path to the future.

• When we think, we engage













Association







Social Media

• Share to groups

• Back links

• Tease your audience

• Images

• Great title





Questions
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